


Welcome



The	Changing	Video	Landscape



Marketplace	Trends/Projections
• The	following	sets	forth	observed	data,	trends,	and	projections	over	the	
past	few	years,	including	data	relied	on	by	the	Commission	in	its	Video	
Competition	Reports
• Full‐year	2015	data	is	not	yet	available	in	some	instances



Shifts	in	Viewing	Habits
• Traditional	TV	viewing	

online	content	

• Millennials	



Declines	in	MVPD	Subscribership
MVPD	subscribership	

revenue

margins	fell	



Growth	in	MVPD	Programming	Costs



Multiplatform	Growth
• OVD	content	

TV	
Everywhere	

7.3	Internet	connected	devices	



OVD	Growth
OVD	subscribership

new	entry	

OVD	revenues	



Over‐the‐Air	(OTA)	and	OVD



Broadband‐Only	Households



Network	Demand

fixed	networks
mobile	networks



Evolution	of	OVD	Programming
• Original	programming	

linear	programming	bundles	



Success	of	OVD	Original	Programming



Changing	the	MVPD	Bundle

MVPDs	adapt	



Challenges	Facing	Distributors	or	the	Marketplace
wholesale	bundling	

retail	bundling
• Access

new	entrants	and	
small	entities	



On	to	the	Workshop


